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INTRODUCTION

I am a senior studying Accounting in the Stillman Business School at Seton Hall 
University. I came to know about APICS through my Quantitative Decision Making 
professor and immediately became interested. Through my involvement, I was 
able to become the President of the Student Chapter at Seton Hall.

KEY FACTS

So far this year we have already had several meetings to come up with new ideas 
in order to get more students involved. We were present at our school’s 
Involvement Fair and successfully increased our student mailing list. We plan to 
keep them as informed and involved as opportunities become available. There 
has been a great deal of recognition as far as APICS is concerned at our school 
because of the incredible support of our academic advisor/board members. As 
the year progresses we plan on holding several events that range from panel 
discussions, speakers, and professional training. 

PURPOSE

Though our chapter is still in its adolescence stage, it is still quickly progressing 
and maturing. Our primary goal is to become a more familiar organization for 
fellow students. We do our best to emphasize the benefits of becoming a student 
member; for instance the opportunity to pursue leadership roles, heighten their 
career growth, and better marketing research. We have had such a positive 
influence that the Stillman administration is working to build a Supply Chain 
Management center and concentration within the Business School. I am excited 
to be a part of an organization that holds substantial credibility and allows me the 
opportunity to encourage others to be actively engaged!

LESSONS LEARNED

Not many students know what supply chain and operations management 
encompasses. Through our involvement at Seton Hall, more students have 
become interested and enthusiastic to learn more. It is extremely important to 
reach out to the student body and inform them on the ideals and workings of our 
chapter. We have found that marketing our chapter through word of mouth, 
social media, and flyers are the most successful tools.


